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Summarized SEO Tips from SMX Advanced — Part 1
By Ross Dunn, CEO, StepForth SEO Services

Today marks my first day back from a short road trip through Oregon and from Danny Sullivan’s inaugural SMX Advanced
Expo in Seattle. Considering the conference was the first expo in Danny’s new conference series | would say it was a blazing
success. Danny brought together an impressive gaggle of leading names from the search engines and search marketing
industry including: Matt Cutts, Tim Meyers, Vanessa Fox, Amit Kumar, Todd Friesen, Bruce Clay, Neil Patel, Greg Boser,
Christine Churchill, and Jennifer Slegg just to name a few. Now let me get to the meat of the matter... what can | and what
can't | share with you?

What | Can Share

There were two ‘tracks’ within this seminar series; paid and organic. | stuck to the organic track but even this covered a whole
host of topics so please bear with me as | provide the first of a couple rundowns on the most interesting facts from the range
of seminars and discussions | witnessed:

Feedback from Google, Yahoo, Ask and Microsoft on Duplicate Content Concerns

e Eytan Seidman a lead program manager at Microsoft Live Search noted that site wide ‘penalties’ for duplication are
extremely rare; mostly they are limited to obvious scraper sites and other abusers. In fact, Peter Linsley, Sr. Product
Manager at Ask.com compared the downside to duplicate content as being “similar to not being crawled”. In other
words duplicate content is merely invisible to search engines or in Google’s case just relegated to the supplemental
index (which is the same thing really). Just the same, don'’t interpret these casual observations as an excuse to
create duplicate content; after all, the rules are constantly changing. What is okay today may not be tomorrow.

e Amit Kumar, an Engineering Manager at Yahoo noted that Yahoo sees no problem with duplicate content in varying
formats such as PDF, Word, Text, etc.

e This should come as no surprise to StepForth readers, that the overall consensus from the search representatives
was that 301's and 302’s were the best method to redirect traffic and prevent duplicate content issues. For example,
redirecting http://yourdomain.com to http://www.yourdomain.com is a smart move and a 301 redirect is the best
method. | wrote a technical redirect tutorial on how to implement this and why. As an added note | can say with
relative certainty that employing this redirect has increased the stability and position of rankings for StepForth
clientele.

e An audience member brought up an interesting situation where their resellers/affiliates had, upon approval, taken all
of their content and reproduced it on their own sites. Now he has regretted his decision to allow the republication of
his content. He wondered how he could take back the rights of his original content and still have his site benefit from
this content without having to rewrite it all. Unfortunately the panel of search engine representatives seemed
unanimous that rewriting the content and strictly copywriting it (so that resellers couldn’t use it) was the best idea. My
advice for an emerging business that plans to have an affiliate program is to forbid resellers/affiliates from using your
live content yet provide them with a secondary site or set of content for them to use. This will dramatically minimize
future duplicate content issues.

Blogs and Supplemental Results: | spoke with Vanessa Fox, the Product Manager at Google and | asked her how tolerant
Google was with the inherent duplication within blog platforms (i.e. duplicates in archives, labels/categories, etc.) and whether
users really need to block specific sections of their blogs to prevent duplicate content issues. Vanessa simply stated that
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Google does a very good job at picking the best copy of content within a blog and having pages within the supplemental
index is nothing to worry about. To quote her (approximately) she said “Google will find the best version of your content, don’t
worry about it.” In other words, blocking content within a blog is not necessary because Google will choose the best version to
deliver to users.

From my perspective this does not mean that everyone should open up the flood gates and unblock sections of their blog
willy nilly. As Neil Patel noted in part 1 of my Blogs 101 article, there is definitely a lot of benefit to providing search engines
with only one complete copy of your article for search engines to index.

Other Points of Interest

e Flash Optimizers Beware the NoEmbed Tag: | am awaiting further confirmation from Matt Cutts but it appears that
the <noembed> tag (one of the perceived SEO techniques for Flash users) is not a reliable means to attain rankings
since it can be so easily manipulated by spammers. This is not unexpected and | have never recommended relying
on the noembed tag, however, | know of some who do use it and have succeeded in rankings — for those people this
is a good warning to change tactics soon if not quickly. | will let you know when | receive more details from Matt.

e Concerned About Personalization in Your Results? If you think you might be seeing results that are influenced by
Google’s personalization algorithm then first ensure you are logged out of Google (see the top right of your Google
page for login status). If you are still uncertain of your results then Matt Cutts revealed a string of code to add to any
URL to ensure personalization is ‘turned off’: just add &pws=0 to the end of the URL and you are certain to have a
non-personalized result.

What | Can’t Share With You

Seems an odd question doesn't it? Let me explain. There was a segment of the show called “Give It Up!” where a huge panel
of search engine marketers revealed some of their favorite search engine optimization and marketing secrets for everyone in
the room to use at their discretion. There was one condition to learning these secrets; no one was allowed to blog or print
these secrets for a total of 30 days from the date of the meeting. A whole host of great tips and ideas were given out and
unfortunately | won't be publishing that information until July 6". Rest assured | won’t miss anything of importance when | do
publish it then — stay tuned!

There is Much More to Come!
| have much more to share with you. | will publish my next report early next week hopefully along with some video clips from
the show.
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